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2015 Revenue Sources (as % of Total Revenue)
How does your affiliate compare to others
Additional Partner Contributions
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Event/Program Sponsorship
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Event Registration
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2015 Revenue Sources (as % of Total Revenue)
How does your affiliate compare to others?

Beijing
Boston mmm
Boulder County =

Arizona
Bangalore mm

= Minimum Partner

Contributions
= Additional Partner

Contributions
= Grants

= Event/Program

Sponsorship
= Event Registration

= Encore Fellows

= |n-Kind
Contributions
m Other

= Minimum Partner

Contributions
= Additional Partner

Contributions
= Grants

= Event/Program

Sponsorship
= Event Registration

= Encore Fellows

= [n-Kind
Contributions
= Other

= Minimum Partner

Contributions
= Additional Partner

Contributions
= Grants

= Event/Program
Sponsorship

m Event Registration

= Encore Fellows

= |n-Kind

Contributions
= Other

2015 Revenues

Calgary

Charleston, SC

Chicago
Cincinnati
Cleveland =

Dallas 1

Charlotte |
Connecticut !

Denver

Full Circle

London
Los Angeles

Network Median

Cleveland

/

Portland

%

Boulder County: $253,642
Cleveland: $269,841

Other

Melbourne 1

Minnesota
Mumbai
Pittsburgh
Portland 1
Pune
Sacramento

Mission Capital

= Minimum Partner
Contributions

= Additional Partner
Contributions

= Grants

= Event/Program

Sponsorship
= Event Registration

= Encore Fellows

= |n-Kind
Contributions
= Other

= Minimum Partner

Contributions
= Additional Partner

Contributions
= Grants

= Event/Program

Sponsorship
= Event Registration

= Encore Fellows

= |n-Kind

Contributions
= Other

= Minimum Partner

Contributions
= Additional Partner

Contributions
= Grants

= Event/Program
Sponsorship
= Event Registration

= Encore Fellows

= |n-Kind
Contributions
m Other
Full Circle

Seoul
St. Louis

SV2* (Silicon...
Tokyo

San Diego
Seattle =
Toronto

Santa Barbara
Tampa Bay

Boulder County

\

Full Circle Fund
(San Francisco)

Tokyo

Tucson
Vancouver

Fund: $1,150,000

Portland: $1,136,620
Tokyo: $188,918

Waterloo !



