
2015 Revenue Sources (as % of Total Revenue) 
How does your affiliate compare to others? 
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Additional Partner Contributions
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Event/Program Sponsorship
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In-Kind Contributions



2015 Revenue Sources (as % of Total Revenue) 
How does your affiliate compare to others? 
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Other  

Network Median
Minimum Partner
Contributions
Additional Partner
Contributions
Grants

Event/Program
Sponsorship
Event Registration

Encore Fellows

In-Kind
Contributions
Other

Boulder County
Minimum Partner
Contributions
Additional Partner
Contributions
Grants

Event/Program
Sponsorship
Event Registration

Encore Fellows

In-Kind
Contributions
Other

ClevelandMinimum Partner
Contributions
Additional Partner
Contributions
Grants

Event/Program
Sponsorship
Event Registration

Encore Fellows

In-Kind
Contributions
Other

Full Circle Fund 
(San Francisco)

Minimum Partner
Contributions
Additional Partner
Contributions
Grants

Event/Program
Sponsorship
Event Registration

Encore Fellows

In-Kind
Contributions
Other

PortlandMinimum Partner
Contributions
Additional Partner
Contributions
Grants

Event/Program
Sponsorship
Event Registration

Encore Fellows

In-Kind
Contributions
Other

Tokyo
Minimum Partner
Contributions
Additional Partner
Contributions
Grants

Event/Program
Sponsorship
Event Registration

Encore Fellows

In-Kind
Contributions
Other

2015 Revenues      Full Circle Fund: $1,150,000 
Boulder County: $253,642    Portland: $1,136,620 
Cleveland: $269,841     Tokyo: $188,918 


